
Call For Participants
Factors affecting consumer's
decisions when renting or
purchasing homes.

10 min(s) to complete

Weekly £15 Amazon (or similar)
voucher prize draw

Online Questionnaire

Online

University of East London

This study is looking at what factors
contained on property adverts affect the
consumer's decision to buy or rent that
property; specifically, whether changing the
way energy-efficiency information is
presented to the consumer has an effect on
those decisions.

Find out more online
Poster printed on 20/04/2024       Study expires on 27/11/2019

More info
by scanning the QR code
or visiting the URL

www.cfp.cc /09MN53
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