
Call For Participants
The influence of Instagram
Likes and Comments on
Buying Behaviour

5 min(s) to complete

Sincere Gratitude

Online Questionnaire

Online

University of Gloucestershire

The study measures how driven are we by
'Likes' and 'Comments' as Instagram users
when it comes to buying?

Find out more online
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More info
by scanning the QR code
or visiting the URL

www.cfp.cc /7WBWM3
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