3
3
:

8 min(s) to complete

Sincere Gratitude

Online Questionnaire

Online

More info

by scanning the QR code
or visiting the URL

cf p. cc/ CSNXN3

cf p. cc/ CSNXN3
cf p. cc/ CSNXN3
cf p. cc/ CSNXN3

Loughborough University

The research is about study how millennials
engage art online via museum and gallery
website and their social media platforms.
And Tate Galley will be the research object
in the case. Finally, the data will be collected
and analyzed via online survey. The
research does not need any previous
knowledge for survey participants since this
research aims to collect millennials actual
online visits experiences toward Tate
website and use of art museums’ social
networking services (Social Media).
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