
Call For Participants
Online study on Product
Recommender Systems (User
Group 4)

3 min(s) to complete

Sincere Gratitude

Online Questionnaire

Online

Universität Duisburg Essen

This study tries to explore the importance of
different product features for different users
in personalized recommender systems. The
study tends to investigate the diversity of
users' interests in terms of different values
of product features (e.g. Not everyone has
the same favorite camera brand).

Find out more online
Poster printed on 04/05/2024       Study expires on 31/05/2017

More info
by scanning the QR code
or visiting the URL

www.cfp.cc /HYHK33
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